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INTRODUCTION

Purpose

The Primary Health Networks (PHN) Branding Guidelines provide guiding principles and specifications to support Primary Health Networks to adhere to their contractual requirement  
to acknowledge funding and other support from the Australian Government, including: 

	• the consistent application of branding for the PHN Program (use of the PHN Identifier);
	• application of the PHN Identifier in conjunction with other branding;
	• use of disclaimers; and 
	• associated requirements for third parties contracted or commissioned by PHNs. 

Compliance with these Branding Guidelines is a requirement under the Primary Health Networks Core Funding Agreement. These Branding Guidelines replace the previous  
PHN Program Branding Guidelines, released in 2018.

Please note that these Branding Guidelines are not intended to serve as advice on what activities PHNs may undertake.

INTRODUCTION
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GUIDELINES

The term ‘Primary Health Network’ and ‘PHN’ can be used by PHNs interchangeably.

PHN Identifier

The PHN Identifier is a strong, cohesive and easily identifiable logo, developed to:

	• ensure branding consistency across all PHNs;
	• recognise the support PHNs receive from the department (Australian Government); and
	• identify activities funded by the Australian Government through the PHN Program as opposed to activities funded outside the PHN Program.

The generic PHN identifier (logo) consists of a wordmark reading ‘phn’, a regional descriptor and tagline ‘An Australian Government Initiative.’  
Regional descriptors can refer to individual PHNs, jurisdictions or wider regions. 

Single line location	 Two line location

This generic identifier (without a regional descriptor) may only be used by the department

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

GU
ID

EL
IN

ES
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SPECIFICATIONS 

Font

The fonts used in the PHN Identifier are:

	• Regional descriptor - Gentleman 500 Book
	• Tagline -  Helvetica Neue Std Condensed 57 Regular

Gentleman 500 Book

Helvetica Neue Std Condensed 57 Regular

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

Never modify the logo 
fonts. Here are examples 
of what not to do.

SPECIFICATIONS

Unacceptable
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Colour

The PHN Identifier must be produced in deep blue.

Acceptable

Where the full colour identifier is not able to be produced, such as when printing, the identifier must display as dark grey to black.

Acceptable

Pantone: 7693CP

CMYK: C100 M57 Y9 K47

RGB: R0 G61 B105

Hex: 003D69

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

SP
EC

IF
IC

AT
IO

NS

Unacceptable

Unacceptable

no less than 75% black
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Background

The preferred background colour for the PHN Identifier is white. Alternatively, a white PHN Identifier can be applied to a Pantone 7693CP background.  
 
No other background colours may be used. Busy, patterned or photo backgrounds may not be used. 

The use of minimal secondary design elements may be permitted if they ensure the PHN identifier is prominently located with clear margins around the image.   
Secondary design elements require written approval by the department.  No modifications can be undertaken to the PHN Identifier without prior departmental approval.

Acceptable

Unacceptable

SPECIFICATIONS

Acceptable secondary design elements

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

Please note that the reversed logo 
does not sit in a blue rectangle. 

The background is simply used to 
illustrate how it looks reversed out.



8 Primary Health Networks – Branding Guidelines 2021

Size

The PHN identifier may be scaled to any size as long as all text is legible and co-branding requirements are met.

Acceptable

Unacceptable

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

SP
EC

IF
IC

AT
IO

NS
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Modifications

Do not modify the PHN identifier in any way.

Do not distort or skew.

Do not rearrange elements.

Do not apply print effects, such as drop shadows, bevelling or embossing.

Do not adjust opacity.

Unacceptable SPECIFICATIONS

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative
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CO-BRANDING

Where co-branding is permitted, PHNs must follow the requirements below:

	• other branding/logos, including registered company names, must be in proportion with the PHN identifier;
	• other branding/logos should be positioned to the right of the PHN Identifier in a side-by-side configuration. If space will not allow, then the other branding/logos 

should be stacked below the PHN Identifier; and
	• PHNs should also follow the guidance of the relevant entity/organisation/government/program on the use of their branding. 

Company or corporate branding of PHNs

When Performing the functions of the PHN and in expending PHN program funding, PHNs may use their company or corporate branding, provided that:

	• it is used in conjunction with the PHN identifier;
	• the PHN identifier is the prominent branding displayed; and 
	• all other requirements of these guidelines have been followed. 

For business that is unrelated to, or separate from activities covered by the primary health networks funding agreements:

	• the organisation operating a PHN has a right to use its corporate or company branding;
	• the PHN identifier should not be used; and
	• for PHNs who use the PHN identifier as their only form of company or corporate branding, the department can provide a modified PHN identifier without the words 

‘An Australian Government Initiative’. To maintain the integrity of the PHN brand, use of this modified PHN idenitifier should be in accordance with the requirements 
set out in other sections of these Branding Guidelines. 

CO
-B

RA
ND

IN
G
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Co-branding with the Australian Government

PHNs are permitted to use the Australian Government logo, in conjunction with the PHN Identifier, on PHN websites (excluding social media accounts), PHN publications and PHN event 
material, only where: 

	• the related PHN activity has received a separate funding contribution from a state or territory government; and
	• the state or territory government’s Coat of Arms will be displayed to acknowledge this funding support. 

PHNs are not permitted to use the Australian Government logo on stationery and signage or for any other purpose without prior written consent from the department. 

The only Australian Government logo approved for use by PHNs is the ‘stacked logo’ design, with the words ‘Australian Government’ below the Commonwealth  
Coat of Arms. Any other designs may not be used.

Acceptable

The Australian Government logo must have at least equal prominence with other branding, including the PHN identifier. The Commonwealth Coat of Arms must  
have a minimum width of 20mm.

Unacceptable

CO-BRANDING
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Acceptable

example

Unacceptable

CO
-B

RA
ND

IN
G

other logos

20mm

38.7mm 38.7mm in proportion

7mm 
min

7mm 
min
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Third parties contracted or commissioned by PHNs are not permitted to use the Australian Government logo.

Additional requirements for co-branding using the Australian Government logo are set out in the Australian Government Branding Guidelines, available on the  
Department of Prime Minister and Cabinet website. 

Co-branding with partner organisations

The branding of PHNs’ partner organisations should only be displayed if the PHN receives a separate contribution of funding, resources or support from the partner organisation.  
The branding of PHNs’ partner organisations should only be displayed in conjunction with the PHN Identifier on:

	• PHN websites and signage;
	• PHN publications; and
	• PHN presentation material, PHN event material or PHN campaign material.

PHN stationery and other PHN material/items should not display the branding of partner organisations. 

CO-BRANDING

https://www.pmc.gov.au/resource-centre/government/australian-government-branding-guidelines-use-australian-government-logo-australian-government-departments-and-agencies
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Third party funding acknowledgments

Third parties1 contracted or commissioned by PHNs should acknowledge the funding/support received from a PHN by using a funding acknowledgement  
statement and not the PHN Identifier. 

Preferred funding acknowledgement statements include:

‘This [activity/service] is supported by funding from [insert full PHN name] through the Australian Government’s PHN Program.’

‘This [activity/service] has been made possible by [funding/support] from [insert full PHN name].’

‘This [activity/service] is supported by [Insert full PHN name].’

The PHN Identifier should be used to acknowledge PHN funding/support or to indicate that an activity is being conducted on behalf of the PHN, provided that:

	• the related activity is consistent with PHN core functions and PHN Program objectives; and 
	• the PHN Identifier is displayed in one of the following forms: 

	– in an acknowledgment section of a publication, web page or event material recognising PHN funding/support;
	– accompanied by a statement indicating an event, research or collection of information is being conducted on behalf of the PHN; or
	– accompanied by a statement that clearly indicates PHN funding/support, as per the examples below.

Acceptable

1	 In these Branding Guidelines the term ‘third party’ refers to the department’s third parties meaning PHN subcontractors or commissioned service providers.

CO
-B

RA
ND

IN
G

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

LOCATION THAT
SPANS TWO LINES

An Australian Government Initiative

LOCATION

An Australian Government Initiative

Funded by Supported by This service is funded by



15Primary Health Networks – Branding Guidelines 2021

ACKNOWLEDGEMENTS AND DISCLAIMERS:

Funding Acknowledgements

Application of the PHN Identifier will in many cases meet PHN’s contractual requirement to acknowledge financial support received from the department.  

Where the use of the PHN Identifier is not practical, not required or not permitted by these Branding Guidelines, PHNs should use a funding acknowledgement  
statement, for example:

	• when verbal acknowledgement of funding is required for public announcements or events;
	• in publications with an acknowledgement section recognising a range of contributors; and
	• in documents with limited space where a reduced PHN Identifier would impact legibility or integrity of the PHN Identifier.

A funding acknowledgment statement should be located in a prominent position where it can be easily seen and readily noticed. 

PHNs must use one of the following funding acknowledgement statements that accurately acknowledges the funding arrangement:

‘This [service/activity] is supported by funding from the Australian Government through the PHN Program.’

‘This [service/activity] has been made possible through funding provided by the Australian Government under the PHN Program.’

‘This [service/activity] was jointly funded by the Australian Government and [partner organisation(s) name].’

ACKNOW
LEDGEM

ENTS AND 
DISCLAIM

ERS
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Disclaimers

PHNs are required to include disclaimers in a prominent position:

	• on any website that is produced with the Grant Funds or as part of the Activity; and
	• in any Activity Material that:

	– contains health advice; 
	– is published or disseminated to the public; and
	– is produced with the Grant Funds or as part of the Activity.

PHNs are not permitted to use any other form of words without prior written approval from the department.

PHNs must use the following disclaimer for websites:

‘While the Australian Government Department of Health has contributed to the funding of this website, the information on this website does not necessarily 
reflect the views of the Australian Government and is not advice that is provided, or information that is endorsed, by the Australian Government. The Australian 
Government is not responsible in negligence or otherwise for any injury, loss or damage however arising from the use of or reliance on the information 
provided on this website.’

Where space is limited, such as in mobile applications, PHNs may use the following shortened disclaimers:

‘Although funding for this website has been provided by the Australian Government, the material contained herein does not necessarily represent the views  
or policies of, nor is endorsed by, the Australian Government.’ 

or

‘While the Australian Government has contributed funding support for this website the information contained within it does not necessarily represent the views 
or policies of the Australian Government and has not been endorsed by the Australian Government.’

AC
KN

OW
LE

DG
EM

EN
TS

 A
ND

 
DI

SC
LA

IM
ER

S



17Primary Health Networks – Branding Guidelines 2021

ACKNOW
LEDGEM

ENTS AND 
DISCLAIM

ERS

PHNs must use the following disclaimer for Activity Material: 

‘While the Australian Government helped fund this document, it has not reviewed the content and is not responsible for any injury, loss or damage however 
arising from the use of or reliance on the information provided herein.’

or

‘While the Australian Government Department of Health has contributed to the funding of this material, the information contained in it does not necessarily 
reflect the views of the Australian Government and is not advice that is provided, or information that is endorsed, by the Australian Government. The Australian 
Government is not responsible in negligence or otherwise for any injury, loss or damage however arising from the use of or reliance on the information 
provided herein.’

PHNs should continue to use one of the above disclaimers on PHN Activity Material, where required.

The department also approves the following alternate short form disclaimer for PHNs to use on Activity Material other than a document:

‘While the Australian Government contributed funding for this material, it has not reviewed the content and is not responsible for any injury, loss or damage 
however arising from the use of or reliance on the information provided herein.’
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APPLICATION 

The PHN Identifier must be displayed on: 

Stationery: letterheads, email signature block and business cards

Publications: reports, booklets, brochures, guides, training resources, handbooks or media releases, educational resources 

AP
PL

IC
AT

IO
N

 
      

 GPO Box 9848 Canberra ACT 2601 - www.health.gov.au 

 

 

 
 
 
[Correspondent Name]  
[Correspondent Job Title]  
[Correspondent Organisation] 
[Correspondent Street]  
[CORRESPONDENT SUBURB]  [CORRESPONDENT STATE]  [Correspondent Post 
Code]  
 
 
 
 
Dear xx 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Yours sincerely 
 
 
 
 
<insert name> 
<insert title> 
 
      [Month] [Year] (Please type the month in full) 

 
      

 GPO Box 9848 Canberra ACT 2601 - www.health.gov.au 

 

 

 
 
 
[Correspondent Name]  
[Correspondent Job Title]  
[Correspondent Organisation] 
[Correspondent Street]  
[CORRESPONDENT SUBURB]  [CORRESPONDENT STATE]  [Correspondent Post 
Code]  
 
 
 
 
Dear xx 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Yours sincerely 
 
 
 
 
<insert name> 
<insert title> 
 
      [Month] [Year] (Please type the month in full) 

other logo

 

Primary Health Network
Annual Report 2020–21

123 Aardvark Street 
Kanberra ACT 2345 
Australia

P +61 6123 4567
M +61 0411 234 567

E kane.smith@phn.com.au  

Kane Smith 
Chief Executive Officer

PHN South Central District 
Safe Medicine Section

other logo

 

Primary Health Network

Consumer brochure

Improving medical services for patients,  
particularly those at risk of poor health outcomes

Kane Smith 
Chief Executive Officer

PHN South Central District | Safe Medicine Section 
123 Aardvark Street 
Kanberra ACT 2345 Australia
P +61 6123 4567  |  M +61 0411 234 567  |  E kane.smith@phn.com.au  

other logo
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Physical signage: office signage, windows, reception areas, pull-up banners, presentation signage and event displays

Web: websites and social media accounts

APPLICATION

New South Wales
 • Central and Eastern 

Sydney
 • Hunter New England 

and Central Coast
 • Murrumbidgee
 • Nepean Blue 

Mountains
 • North Coast
 • Northern Sydney
 • South Eastern NSW
 • South Western 

Sydney
 • Western NSW
 • Western Sydney

Australian Capital 
Territory
 • Australian Capital 

Territory 

Victoria
 • Eastern Melbourne
 • Gippsland
 • Murray
 • North Western 

Melbourne
 • South Eastern 

Melbourne
 • Western Victoria

Queensland
 • Brisbane North
 • Brisbane South
 • Central Queensland, 

Wide Bay, Sunshine 
Coast

 • Darling Downs and 
West Moreton

 • Gold Coast
 • Northern Queensland
 • Western Queensland

South Australia
 • Adelaide
 • Country SA

Western Australia
 • Perth North
 • Perth South
 • Country WA

Tasmania
 • Tasmania

Northern Territory
 • Northern Territory

other logo

other logo

other logos

Home About News Resources Contact us

Dam imust aspid millant.
Itatquasita nonsequodis et volupicia quissim aliquia turescitist fuga. Obis eiction porem fugiatem 
rem ipsandendit mo quaspere, isserch iciiscit atemped quis alicidunt ex explicae vent estem 
autemodio mo eseque doluptisita sitioria por saererum latur?

Ehendi dem cusapie ndendandanis expe nectur?

It, sunt pro eatur simust vid ut libus non num repro tentias delluptae velitiunt assi dento mint 
perferit ad maioriorum quis quam, occum rem et occat.

Bus et qui odicimi lisseres res el et explaut endandaecum nosa dolorit atusam dolores por min 
cust quunt idiscianimi, necta num utem sitio qui totatia voloribusam, se rae que voluptatus mod quibusam as illorep eriamust fuga. Cepudae pa 
dellescid mo bea post, nos mo et ma assit duscias debis mossitaturia sunt endaepe dissimusda quae nonem ni conseni squuntur, expernat prerum 
eos dem earibusda nonese cus, ut paribea dolupta consent ectotas aspedigenime volenis volupid ionectur? Quid ellandi tem is et landisquis et de nis 
quis as enimolu ptatemolorit la sim voluptio. Ilia dolorepta non reria doloritasped et ut volessim int res di dolupta volor aut excesto et harit et volest, te 
nia simolo tem eat.

Lorest rectem fuga. Rovide nulparchic tem. Escimos expellam faccus es atum am, que nat et imet re cum sit aciet dest que corempo recest fugit 
faccupt atiunt volut quodi dolor apicite moluptatis pro illibus num vero te vendis mos pedi dolum vel ius aute velentor solupta tquati voluptium in 
nam quiam aspicid et ma veles excest exceaturios eariaepudae laccus cor a di derro dolore, aut doluptatet rem re reptus earchicimus, sum quam, 
to ipsuntur rese disqui utet moluptio. Harchillab ipsandipsum eaquias consectius molor ad que sendame ndesciet quam, suntus minissum accuptia 
nonem fugia diati sim ex et voluptaest harcidesti sita doloreratus nonsequ ibusae que vitium quidis et vellection cuptat.

Uptaerr ovitisquam re mod quamendi dit elignihil iunt ius dignatur mo estia siminient delicae re pori senest, volor amenitis rersper spelis accati 
rerionsequi nam del idis ea quis dolo odit et, sam, occus aceatius inisi idebis as poreribus maximagnam ut aut fugit fugitateste nobissunt venimi, 

Search this website

other logos

New South Wales
 • Central and Eastern 

Sydney
 • Hunter New England 

and Central Coast
 • Murrumbidgee
 • Nepean Blue 

Mountains
 • North Coast
 • Northern Sydney
 • South Eastern NSW
 • South Western 

Sydney
 • Western NSW
 • Western Sydney

Australian Capital 
Territory
 • Australian Capital 

Territory 

Victoria
 • Eastern Melbourne
 • Gippsland
 • Murray
 • North Western 

Melbourne
 • South Eastern 

Melbourne
 • Western Victoria

Queensland
 • Brisbane North
 • Brisbane South
 • Central Queensland, 

Wide Bay, Sunshine 
Coast

 • Darling Downs and 
West Moreton

 • Gold Coast
 • Northern Queensland
 • Western Queensland

South Australia
 • Adelaide
 • Country SA

Western Australia
 • Perth North
 • Perth South
 • Country WA

Tasmania
 • Tasmania

Northern Territory
 • Northern Territory
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The PHN Identifier may be displayed on: PHN staff shirt, name badges and lanyards

AP
PL

IC
AT

IO
N

Kane Smith
Chief Executive Officer
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The PHN Identifier must not be displayed on promotional merchandise or consumable items 

e.g. notebooks, pens, balloons, drink bottles, bags

APPLICATION
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All information in this publication is correct as at June 2021 DT
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